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Why did we found
Cringe?

We started Cringe out
of love for the
personal essay and a
desire to confront
uncomfortable
experiences.
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We felt the genre had
potential to provide more
room dedicated to
interrogating cringe and
how both individuals,
groups and society trigger
cringe as a response.

We wanted to open a space
that allows us to confront our
self-consciousness, while
intellectually engaging with
our own shortcomings
without judgement or shame. 
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What is our
mission?
Cringe believes in radical compassion. 

Our mission is to replace the often punitive mechanisms of
shame with humility, emotional interrogation and curious
honesty.

We want to provide a platform to discuss uncomfortable
experiences often involving shame, guilt, awkwardness,
alienation and self-consciousness and take ownership of it all
through the written word and art. 

Crucially, Cringe is also interested in how larger systems put
in place trigger those feelings for groups and individuals.



Examples of
topics we have
explored so far
include:

The role of shame during the AIDS crisis 
Green guilt & eco-shaming
The science behind second-hand embarrassment
Parasocial relationships
Queer shame 
Queer horror as literary genre and tool for liberation
Growing out of the New Atheism movement



Issue #2
Perception





Besides writing, we also feature
poetry and art which respond to
our themes.











Since starting Cringe, we have sold out
of issue 1.



Issue #3
Friction



Our cover price is £10.

















Platforms

Our bi-annual print
magazine is our main
platform to express and
engage with Cringe's
mission. Some articles
published in sold-out issues
can be read on our website.
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Our Substack newsletter
offers a more light-
hearted side of Cringe
with references to pop
culture, weekly 'Would
You Rather's, and updates
about Cringe.

In the future, we'd like to
strengthen our community
engagement by launching a
podcast and opening a Discord
channel for Cringe readers to
meet each other and exchange
thoughts on all things Cringe.

02 03

https://www.cringemag.co.uk/archive
https://cringemag.substack.com/


Funding

Since starting Cringe, all of
our resources have gone
towards the production of
the magazine and website.

Self-funded

Before we launched our first
issue, we managed to raise
£300 to finance the first
print run and 50 tote bags.

Kickstarter

Each print run has
predominantly been
financed through sales of
the previous issue.

Sales



Funding

We're delighted and grateful to share that we successfully applied for the 
Journalism and Publishing Student Collaboration & Employability Fund, made possible through
the media department at the University of the Arts, London. 

The funding allowed us to finance the production of issue #4 and give a small compensation fee to
our returning contributors. We also set up a panel event about independent publishing where we
invited Clem MacLeod, founder of literary magazine Worms Magazine, Hope Ndaba, Communications
Executive at Picador and Macmillan Collector's Library, and artist Stephanie Francis-Shanahan to
share their knowledge. The recording of the event is publicly available as we do not want to
gatekeep any knowledge that might be beneficial to our readers and wider community. All speakers
were paid a small speaker's fee of £70 and had the chance to sell their work after the event.

Journalism and Publishing Student
Collaboration & Employability Fund

https://www.eventbrite.co.uk/e/panel-event-how-to-get-your-magazine-out-on-the-market-and-stay-there-tickets-349436703587


Accomplishments and
future goals

We were approached by
Tedx University of Essex
to give a talk about the
philosophy that drives

Cringe Magazine.

Our next funding goals
include making the

running and production
of Cringe self-sufficient

and offering contributors
a flat submission fee.

We'd like to expand our
newsletter and other

avenues to connect with
Cringe readers to offer
places for dialogue in-

between issues.

So far, we are stocked in
Magma, BOOKS Peckham,
Good News in Soho and

the archive of Photobook
Cafe.

https://www.anniloebig.com/tedx-annika-cringe
https://cringemag.substack.com/
https://magma-shop.com/products/cringe-3?_pos=1&_sid=ebc1d32ce&_ss=r
https://books-peckham.com/shop.html
https://www.instagram.com/goodnews.soholondon.magazines/
https://photobookcafe-archive.co.uk/items/show/525
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